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This document contains the rules

communication system. Follow

these rules strictly to maintain brand

consistency. This includes all of the

elements you may need logos,tyep-

face,colors,and more!

Adeoye Michael 

Creative Lead
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Adeoye Michael 
 Creative lead

MAJ FinTech is a financial and technology 

company that provides expertise in 

business management solutions and 

system integration for businesses in 

Africa; Anglophone and Francophone 

Region. We offer flexible, dependable, 

innovative and cost-effective business 

solutions that will exceed our clients’ 

expectations in their business automation 

drive, using strategic alliances and 

partnership with the four biggest ERP 

software providers.
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Olu is interested in innovative and scalable 
business solutions that can adapt to the 
changing demands of his growing 
enterprise. He appreciates flexibility and is 
open to strategic partnerships that can help 
his business thrive in the dynamic sectors of 
oil and gas, mining, and services.

Olu the Entrepreneur (Private Sector)03

Makaila is looking for cost-effective solutions 
that can address the specific needs of her 
industry. She values dependable and user-
friendly systems that can be easily adopted 
by her team. She appreciates strategic 
alliances that understand the unique 
challenges faced by businesses in the 
Francophone region.

Makaila the Manager02

Grace is looking for solutions that align with 
governmental regulations and standards. She 
values secure and compliant systems that can 
enhance financial management in the public 
sector. Grace is interested in partnerships that 
support government initiatives and contribute 
to the overall development of the region.

Government Official Grace (Public Sector)04

Samuel is looking for robust and integrated business 
solutions that can enhance efficiency in manufacturing 
operations. He values solutions that can address the 
complexities of the industry, from production to 
distribution. Samuel is interested in partnerships that 
understand the unique challenges of the manufacturing 
sector and can contribute to process optimization.

Samuel the Operations Director (Manufacturing 
Industry)

05

 Esi values reliability, flexibility, and innovation. 
She seeks solutions that can seamlessly 
integrate into her company's existing 
processes and contribute to its automation 
drive. Esi is interested in partnerships that can 
enhance her organization's efficiency and 
productivity.

Executive Esi01

BRAND PERSONA
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ATTRIBUTES

FEMININE MASCULINE

FUN SERIOUS

YOUTHFUL MATURE

RESERVED BOLD
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This document contains the rules

communication system. Follow

these rules strictly to maintain brand

consistency. This includes all of the

elements you may need logos,tyep-

face,colors,and more!
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LOGO

The Logo consists of a symbol and a

typeface. When thewidth is much freater

than the height (from-strip) the logo of

this design is used

SECTION 7.A 2023V 1.0 2.1Brand Guidlines

18

16

LOGO MARK
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LOGO TYPE
83px

16PX
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THUMBNAIL MARK
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LOGO USAGE

Here are acceptable ways the logo is 
applied. 


PIRIMARY

AVOID USING OF BRAND COLORS

AVOID STRETCHING

SECONDARY

ALTERNATIVE USE

AVOID BUSY BACKGROUND
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MINIMUM SIZE

Compressed mark used for small and 
where applicable



When Significantly reduced, the logo will 
become illegible. These are the pixel size 
units we recommend Staying within to 
preserve the quality of the logo.

83px

16px
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This document contains the rules

communication system. Follow

these rules strictly to maintain brand

consistency. This includes all of the

elements you may need logos,tyep-

face,colors,and more!
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COLOR

The color palette will cover the majority 
of our brands.It’s Internationally small in 
variety so as to not dilute the brand 
visual,which adds confusion.
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Steel Blue Light Sky Blue Canary White Smoke
01. 02. 03. 04.BRAND COLOR

The color palette will cover the majority of 
our brands.It’s Internationally small in 
variety so as to not dilute the brand 
visual,which adds confusion.
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73, 33, 0, 26
51, 127, 189
#337FBD

CMYK
RGB
HEX

0, 9, 84, 0
255, 233, 42
#FFE92A

CMYK
RGB
HEX

1, 0, 1, 6
237, 239, 236
#EDEFEC

CMYK
RGB
HEX

39, 15, 0, 2
153, 211, 249
#99D3F9

CMYK
RGB
HEX

COLOR PALETTE

The color palette will cover the majority of 
our brands.It’s Internationally small in 
variety so as to not dilute the brand 
visual,which adds confusion.
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BRAND COLOR

The color palette will cover the majority of 
our brands.It’s Internationally small in 
variety so as to not dilute the brand 
visual,which adds confusion.



Lorem ipsum dolor sit amet consectetuer 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat.

Steel Blue
HEX: #337FBD
RGB:    51, 127, 189
CMYK: 73, 33, 0, 26

Canary
HEX: #FFE92A
RGB:    255, 233, 42
CMYK: 0, 9, 84, 0

Light Sky Blue
HEX: #99D3F9
RGB:    153, 211, 249
CMYK: 39, 15, 0, 2
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This document contains the rules

communication system. Follow

these rules strictly to maintain brand

consistency. This includes all of the

elements you may need logos,tyep-

face,colors,and more!
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TYPOGRAPHY
The color palette will cover the majority 
of our brands.It’s Internationally small in 
variety so as to not dilute the brand 
visual,which adds confusion.
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BOLD Google Fonts

H1
H2
H3

60px

36px

14px

12px

Paragraph

Subtitle

120px

TYPOGRAPHY
Typographic hierarchy system based on 
human interface guideliness. Aesthetic 
from while keeping text legibility, 
prioritize content and emphasize 
important information.
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TYPOGRAPHY

Typographic hierarchy system based on 
human interface guideliness. Aesthetic 
from while keeping text legibility, 
prioritize content and emphasize 
important information.

Poppins

Font

Heading 01. 02. 03 04 05 06 07 08 09 10

.
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TYPOGRAPHY

Typographic hierarchy system based on 
human interface guideliness. Aesthetic 
from while keeping text legibility, 
prioritize content and emphasize 
important information.

Nn

Ha

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

!

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789
?! ., $ !

Learn more

GET STARTED

Black
01.

Resolution Blue
02.
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This document contains the rules

communication system. Follow

these rules strictly to maintain brand

consistency. This includes all of the

elements you may need logos,tyep-

face,colors,and more!
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BRAND ELEMENTS

 Creativity: Our team of imaginative minds is always brimming with fresh ideas to 

make your event stand out

 Dedication: We treat every event as if it were our own, ensuring that every element 

is executed to perfection

 Personalization: Your celebration is a reflection of you, and we take the time to 

understand your vision and bring it to life

 Experience: With a track record of successful events and delighted clients, you can 

trust us to deliver excellence.
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IMAGE-GRAPHY

Steel blue
01

canary 
02.
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Heading

Grid system

01. 02. 03 04 05 06 07 08 09 10

iOS 4 Columns Grid iOS 6 Columns Grid
01.

gine rgine 

02.

GRID SYSTEM

Our brand grid system is a well-defined 
framework that underpins our visual 
communication strategy. It ensures 
consistency and cohesiveness in the 
layout of our branding materials, 
allowing us to present our content with 
clarity and precision. The grid system's 
versatility enables us to showcase our 
cinematic expertise and storytelling 
prowess across various platforms, 
reinforcing our brand's visual identity 
and leaving a lasting impression on our 
audience.
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INSTAGRAM POST 
Majfintech Majfintech Majfintech
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WEBSITE

.

Home features PricingBlog contact

Heading 01 02 03 04 05 06 07 08 09 10
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This document contains the rules

communication system. Follow

these rules strictly to maintain brand

consistency. This includes all of the

elements you may need logos,tyep-

face,colors,and more!
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BRAND ELEMENTS
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WHITE PAPER

Lorem ipsum dolor sit amet consectetuer 
na aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud.Occum sitiam
qui nos eossitibus aut vel iliquo ium ven-
tori onsequid ea natem.

Imin consed ut et parum hil ero mo blam 
senditi consendae illuptae sam e xpliti 
bus minctasperio mossincia nonsed cit 
quiam, idempor atquasi moluptasimus
imusdant.
El ipide maxim et dic tem qui ipitio eario
ea quo voluptaestArit et m iligen d ipien-
to is modit vendandic tem id quid etume 
dolute nones inimillorum, sit volorem ver-
sperunt erciendit re quuntin consequi no-
bis in cusandis sentemque nos des eture, 
none conserent, cum secus dolor autem-
qui res miliquis adi sequis es 

volendae eum velliqu odigenes im et vo-
luptus accuptatem sequi dolorem porro-
vit laboresPudam, serro maxim diatusert

07 24  0 4 

Michael John

White Paper

Post title

Twitter: #m_ john098
Email: lorem@example.com

890
Email: lorem@example.com

890

Michael John
Post title

Email: lorem@example.com
7890

Twitter: #m_ john098

Oludipe Toluwanmi

SECTION 7.A 2023V 1.0 2.1Brand Guidlines

BIZ CARD

Twitter: #m_ john098

Email: lorem@example.com
890

Front
01.

Back
02.

BUSINESS CARD

Michael John
Post title
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